
Irish Wolfhound Club of America, Inc.

Harp and Hound – Advertising Policy

1. Only members of the Irish Wolfhound Club of America, Inc. may advertise in Harp and Hound.

2. Advertising must be in good taste and in keeping with the club object to guard against commercial exploitation of Irish
Wolfhounds.

3. Acceptable advertisements may contain:
a. Congratulatory messages or memorials.
b. Candid photographs with a three generation pedigree or other copy.
c. Show or performance win photographs which may include the name of the dog, show or event, judge, placement, a

three generation pedigree and owner contact information.

4. No advertising of litters, stud service, or rankings in any system will be allowed.

5. Covers and inside covers are not available for advertisements.

6. Advertising in a 64-page issue of Harp and Hound will be limited to 15 pages, in a 72-page issue, 17 pages and in a
80-page issue, 19 pages. Advertising will be placed on first come basis, with payment in full. Those to whom pages
were unavailable because of the page limitation, will have priority in order of receipt of paid advertising in the
following issue.

7. Advertising for each issue will open at a pre-announced time and date. Only requests arriving after the announced time
and date will be placed, except for holdovers pursuant to paragraph 6.

8. All advertising will be in one section of the magazine. Placement of advertisements is to be determined by the editorial
staff, and due to layout constraints specific location requests will not be guaranteed.

9. One person or entity may not have more than two pages per issue.

10. Advertisements may be in color, black and white, or color-toned black and white.

11. Prices (subject to change):
Horizontal half page $100.00
Full page $175.00
Two-page spread $350.00

12. Advertisements will be accepted for goods and services from members only. All such advertisements must clearly
identify the advertiser and the product or service offered and must contain contact information. No advertising will be
accepted from or concerning the following:
a. Any person or organization that promotes behavior unacceptable to the IWCA, Inc.
b. Political parties, candidates, or those promoting ballot issues.
c. Personal or singles advertisements.
d. Professional handling services.

13. The IWCA, Inc. does not endorse any product or service and is not responsible for the claims of any advertiser.

14. The IWCA, Inc. reserves the right to refuse advertising deemed inappropriate or which does not conform to this policy.
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Harp and Hound – Sample Advertisements
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